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What’s my story?
• Grew up in Ag Tourism industry 

• Bit by “tourism bug” when working 
for a PR firm 

• Past and current clients include 
Travel Oregon, Visit Idaho, Willamette 
Valley Visitors Association, 
Southwest Idaho Travel Association, 
Idaho Wine Commission, Oregon 
Farm Loop, Destination Caldwell, 
Nampa Chamber of Commerce, and 
numerous wineries, among others. 

• Started Sparrow after growing 
frustrated



You’re in the right place if:
• You represent some sort of tourism entity - big or small 

- that is looking to get more publicity 

• You feel intimidated by big name editors and writers  

• You’re spending big bucks on PR databases and/or 
an agency and feeling like you're not seeing results 

• You’re open to learning new things! It doesn’t matter if 
you’re starting out or if you’ve already earned some 
coverage - you’ll discover new strategies and be able 
to apply them TODAY



What you’ll learn today
• If print coverage is still relevant (our 

focus today) 

• Why press releases don’t work 
anymore 

• How to get editors to open your email  

• When you should be reaching out for 
coverage 

• My 3-step formula to get your 
destination featured without spending 
a lot of time or money 

• My Top 5 destination PR mistakes and 
how to avoid them!



Let’s get started!



Is print media still relevant?
• In short: yes! 

• Increases traffic to your 
website/social media, which 
means more visitors to your 
location 

• Once one writes about you, it 
validates it to other pubs 

• It also validates it to anyone 
else who has thought about 
traveling to your location… 
amplifying the coverage is key!



Press releases don’t work  
anymore

• What PR used to mean (hint: it 
was easily interchangeable) 

• “We’ve always done it this 
way…” 

• Stop paying someone to send 
out a press release on your 
behalf



What should destinations be 
doing instead?

• Custom proactive pitches to the 
media are FAR more effective 

• Consistently doing reactive 
pitching 

• Do the research and follow the 
steps in this webinar - you'll be 
well on your way to more (and 
better) coverage! 

• Read my blog: https://
sparrowtravelmedia.com/press-
releases/press/

https://sparrowtravelmedia.com/press-releases/press/


Let’s get pitching!
But what does that mean?

“Pitching” is a term used regularly by PR and media professionals. Essentially it means 
that you are suggesting a story idea to a writer, editor or publication for their 

consideration. If they like the idea, they may request more information.



Step 1: Research

• Make a list of 8-10 well-matched magazines that 
you’d love to receive coverage in 

• Check out their online edition (or head to the 
library or bookstore) to get your hands on 
information such as topics/features they have in 
each issue, as well as editor contact name



Step 1: 
Research

Managing Editor if 
not immediately 

obvious 



Research: How do I get their 
contact info?

• Use social media 

• Use EmailHunter.co 

• Sign up for Sparrow Travel Media! 

• Call the publication and ask

http://emailhunter.co


Research: 
Monthly features

Recurring pieces



Research: Editorial 
Calendars

• Find and download each 
publication’s editorial 
calendar (or find over 80 on 
Sparrow!) 

• Theme for every edition 

• Does your destination make 
sense to pitch for that month? 

• Vastly underused, similar 
annually





Step 2: Pitch

• Once you’ve identified the 
right publication, opportunity 
and contact, you are ready! 

• Shift your mindset on pitching: 
you are helping an editor out 

• Email pitches are best, NO 
CALLS!



Step 2: Writing the pitch
• Keep your email short and to the point 

• Use their first name and publication name in your pitch - 
past work too, if applicable 

• Also a good tactic for subject line 

• Tell them why you are pitching (editorial calendar, 
recurring feature) 

• Embed one image, DO NOT ATTACH 

• Check out sample pitches on Sparrow



• Paragraph breakdown in guide sent after 
presentation



Step 3: Follow-up!
• Follow-up is critical - this has 

made the difference for many of 
my pitches. Don’t be 
embarrassed!  

• If you haven’t heard back within 
a week, re-forward your original 
email with new subject line 

• If you still get no response, 
move on - look at it as an 
opportunity to fine tune your 
pitch 

• Patience is key



Things to remember
• Publicity is on-going - the more times you pitch, the more 

opportunities you get. Editors will not come to you, you 
have to come to them 

• Print is working 6-12 months in advance 

• The work is absolutely worth it - getting mentioned/
featured in the media can transform your destination, 
build credibility and increase your social reach  

• You CAN do this!  

• When you do receive coverage, amplify!



Top 5 mistakes
(and how to avoid them)



5: Assigning PR to a intern/
junior staff member

• I get why it happens 

• Turnover rate is high and media can 
take a long time to get back to people 

• Media doesn’t want to work with interns 

• If office is overburdened, hire a local 
freelancer to work part-time and use 
tools like Sparrow 

• Read my blog: https://
sparrowtravelmedia.com/sparrow-
features/internships-really-help-anyone/

https://sparrowtravelmedia.com/sparrow-features/internships-really-help-anyone/


4. Thinking small

• Just because you don’t have a big rolodex of contacts doesn’t mean you can’t be successful when it comes to PR! 

• Right pitch at the right time to the right person will get the job done 

• Be reactive as well as proactive - broaden your opportunities! 



3. Getting caught up in local 
politics

• Hint: your visitor doesn’t care. 
They just want the best 
experience. 

• You CANNOT simply pitch 
something (hotel, restaurant, 
etc.) because of politics - you 
have to deliver on the 
experience



2. Hiring an out-of-state 
PR rep/agency

• Why would we ever do this?
No one cares like you do 

• Hire a local consultant that 
can work with your team for a 
really affordable rate 

• Read my blog: https://
sparrowtravelmedia.com/
sparrow-features/can-
someone-else-ever-really-
market-destination-like-can/

https://sparrowtravelmedia.com/sparrow-features/can-someone-else-ever-really-market-destination-like-can/


1. Not knowing what’s 
newsworthy

• …and what isn’t. 

• Goes across all industries 

• What can they not get in their 
own backyard? What will 
make them say “I have to see 
that!”



So what now?



It all starts with taking action!

• You can do it slow by calling 
or researching every 
magazine yourself 

• OR, you can do it quickly 
using Sparrow Travel Media 

• Get started today - you’re on 
your way to more coverage, 
which means more visitors!



What is Sparrow Travel Media?
In short, a tool designed to save (lots of) time and money.  

It is the only site of its kind for tourism entities to give them instant access to countless 
media opportunities and, more importantly, teach them how to use these tools effectively.  



Roger Brooks 
Destination Development Association
• “I am a big proponent of helping our 

members find resources that can 
help them with their efforts... Sparrow 
Travel Media is what all these people 
need!” 

• “PR has a $3 earned media ROI for 
every $1 spent” 

• “You build your brand through public 
relations. Advertising is used to 
maintain your ‘ownership’ position” 

• Watch Roger’s webinar on Sparrow: 
https://www.youtube.com/watch?
v=HEoil_bEmqw

https://www.youtube.com/watch?v=HEoil_bEmqw


Thank you for attending!
Feel free to shoot any questions to 
christina@sparrowtravelmedia.com
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